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Acceptable Use Policy (AUP) – realcommercial.com.au
realcommercial.com.au monitors listings on our site to proactively manage our brands, maintain the quality  
of listing content and ensure an optimal experience for consumers and agents alike.

All customers listing on realcommercial.com.au should be aware of the relevant Acceptable Use Policy (AUP).   
The AUP are a non-exhaustive set of requirements setting out what and when content is acceptable to  
load onto realcommercial.com.au.  All customers with subscriptions agreements to list on realcommercial.com.au  
are contractually obliged to adhere to the AUP.

Where can I find the AUP? Visit the following link to review the relevant AUP http://rea.to/87h7i  

Breaching the AUP may result in us taking action to remedy the breach. This may include: suspending your 
subscription; deleting a specific listing or any other action that we are permitted to take under our agreement 
with you and according to the law.

Simple tips to improve the quality of your listings.
We realise most breaches may be unintentional. Here’s a list of common mistakes and breaches of the AUP and 
how you can avoid them. The list below is not exhaustive. You should read the full version of the AUP  
to make sure you are complying.

NB. Clause references may change.

Refreshing Properties
Clause 4.1.9
Removing and then re-listing the same property in order for the listing to appear as a new listing. This also applies 
where a property is removed from and then placed back on the market with a new authority to the same agent, if 
the property has been off the market (and the active part of our web site for less than 60 days).  

Common mistakes
Deleting then re-listing the same property so it appears as a new listing. 

Why we want to improve
When a property is listed on realcommercial.com.au, an email is sent to all consumers signed up to 
‘MyCommercial’ who are looking for a property like yours. If this property is deleted and then re-created the same 
consumer will be sent another email with the same details and this may be considered as SPAM by the recipients.

•	 Ensuring consumers want to continue to receive property alerts is in everyone’s interest.
•	  Maintain a positive impression with buyers by sending them relevant information, once.  They may be your 

next buyer!
•	 Provide a level playing field for all real estate agents. 

Tips
Looking to get more exposure for your listings? Let us work with you to develop a marketing solution tailored to 
the needs of your vendor.  Call your Account Manager today or our Customer Care Centre on 1300 798 099.
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This agency is in breach.
All contact details should be placed 
with in the correct fields and not in the 
property description area.

Misuse of fields

Clause: 4.1.3
Placing irrelevant information in an information, description or picture field. You must only use the information, 
description or picture fields for inserting information that is intended for those fields. For example, inserting the 
name or contact details of your real estate agency in the description header is not acceptable.

Common mistakes
Placing information into incorrect fields.  Eg. inserting contact details in the property description field.

Why we want to improve
Visitors to realcommercial.com.au use our site often and understand where to go for relevant information on a 
listing.

Using the fields correctly:

•	 Makes all listings consistent and easy for buyers to find information quickly.
•	 Showcases the features of your property.
•	 Makes finding information such as your contact details easy. 
•	 Provides you and your vendor with complete and clear return on investment reporting.

Tips
A place for everything and everything in its place!

•	 Take care when reading the labels for each field
•	  Use your agent profile to tell people about why you’re a great Local Expert, use your listings to help sell your 

vendors property.

Misuse of fields example:
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This agency is in breach.
When researching the location of this property we 
found it was located in the suburb of Abbotsford 
and not Richmond as stated in the listing.

False Street and Place Names

Clause: 4.1.6
Using street names, suburbs or location names that are inaccurate or not officially recognised by Geoscience 
Australia. For example: stating that a property is within a neighbouring suburb, or using a suburb or locality name 
that is not recognised by Geoscience Australia is not acceptable. If in doubt, search the database at Geoscience 
Australia to ensure that your suburb or locality name is officially recognised.

Common mistakes
Using street names, suburbs or locations that are inaccurate or not officially recognised. Eg. stating that a 
property is within a neighbouring suburb that is perceived to be more desirable.

Why we want to improve
Giving potential buyers the best experience is a key priority for our business.  This includes being  up-front about 
the true location of a property.

•	 Interested buyers will eventually learn that the property location provided is incorrect.
•	  Guarantee consumers a stress free experience when interacting with your listings, personnel and agency 

brand.
•	  Appeal to consumers who are genuinely interested in your property and location. 

Tips
If in doubt, verify the correct suburb by referencing the title documents for the property.

False Street and Place Names example:
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Duplicating a property’s listing

Clause: 4.1.8
Creating more than one listing for the same property. For example: listing a single property more than once, but 
with different prices, is not acceptable. A genuine listing of multiple units at the same address is not considered a 
duplicate listing of properties.

Common mistakes
Creating more than one listing for the same property in the same property category. Eg. listing a single property 
multiple times with different prices.

Why we want to improve
•	  Multiple listings for one property will be confusing to potential buyers and may cause them to disregard your 

listings. 
•	 Reduce unnecessary web clutter to provide the best consumer experience possible.
•	 Provide a level playing field for all real estate agents. 

Tips
realcommercial.com.au have a range of options available to increase the number of times your listing is viewed 
and the enquiries you will receive. 

If you have multiple properties for sale at one address – make it easy for buyers to understand how they are 
different to each other.

Duplicating a property’s listing example:

This agency is in breach.
Here are 2 properties for the same address, in the 
same section of the site, listed by the same agent.
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Listing of multiple dwellings at the same street address

4.1.10
List more than 5 basic listings for unique properties at the same street address. Using the same titles, images or 
descriptions for each of these listings is not acceptable. Using a showroom or generic photo without reference in 
the listing to the fact that the image is not that of the property advertised is not acceptable.

Example
A new commercial complex gets built, containing 30 suites. To protect the site integrity, we would only allow an 
agent to upload 5 basic listings for units in the complex. 

Why we want to improve
If consumers are searching for a property, their site experience should be one easy and simple to find what 
they are looking for. If they search for a property, and there are pages of the same property relating to the same 
complex, it can become a very poor experience and could affect consumers not using the site. 

Tips
Looking for more exposure for your developments. We can help in tailoring a marketing solution for your 
development. Call your Account Manager today.

Failure to remove sold or leased properties

4.1.20
Failing to, within 72 hours of a sale or leasing contract being entered into for a property, mark that property as 
“under contract”, transfer the property to the sold database, or remove that property from our web site.

Common mistakes
Neglecting to mark a property as sold or leased or remove it from the website, within 72 hours of the property 
transaction.

Why we want to improve
Keeping listings on realcommercial.com.au up to date and current is good for everyone, as this will keep the site 
fresh and potential buyers interested. 

If consumers believe your property is still on the market, you will receive unnecessary calls and may disappoint 
potential buyers who might be your next vendor or buyer.  

Tips
Once you’ve sold or leased a property, transfer a property to the sold database. This shows potential vendors and 
landlords that you can move listings and might be the best agent to help with their property for sale or lease. 

For more information contact your Account Manager or call our 
Customer Care Centre on 1300 798 099


